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. Quiénes somos?

Filial independiente de la BMA

Nuestra revista insignia - The BMJ — el ﬁn
Mas de 70 revistas - fmmmmm

Mision: "un mundo mas saludable"-
Publicacion de las ultimas
iInvestigaciones - Apoyar el
aprendizaje y el desarrollo de los
profesionales de la salud

Desarrollar herramientas para que la
informacion sea accesible y util

- Pruebas contradictorias y
cuestionamiento del statu quo

Propiedad de doctores
para doctores-




BMJ en las Americas
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Orgullosos de nuestra gente

Independiente, valiente e imparcial

Transparente, abierto y de confianza
Proud of _ _
Basado en la evidencia

our people

atrado en el paciente y en el cliente

Independent,
A courageous and
unbiased

Transparent, open
and trusted

healthier
world

, Patient-centred and
Evidence-based

customer-focused
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Peter Ashman, Glen P. Campbell Fiona Godlee,
Chief Executive Officer Managing Director, Americas Editor in Chief, The BMJ
Prashant Mishra, Yuyan Kong, Ashley McKimm,

Managing Director, BMJ India Managing Director, BMJ China Director of Partnerships
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BMJ Among the key BMJ players around the world



Creando un mundo mas saludable
trabajando con socios.

o University of California San Francisco
Partners on Research to Publication
E Learning on improving research
Exclusive and global

American Society of
Oncology

Two journals and co
proceedings
Exclusive in ASIA, Ind

() CAPES: Brazil Fosteri
research and educati
of health professionals and @ University of Cape Town Knowledge

students in over 180 universities. Transfer Unit
Primary care actionable care

pathways
Exclusive and global
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Multiple Royal College international
representation

2,000 hours of eLearning

7 UK royal College content
Exclusive outside UK

Royal College of Pharmacists Publishing

23 Drug databases
DTB & Martindale +++
Initial focus in LATAM, GCC & Asia

Department of Health: India

Providing online continuing medical
education to over 800,000 health
professionals within India.
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Impacto en la salud en todo el mundo

o Helping trainee doctors to

successfully complete over Enriching 800,000 doctors’ knowledge in
60,000 modules, and more than India by delivering the best research
21 million exam questions each publications through integrated systems to

year. over 500 medical institutes.

Providing digital
decision support tools
to over 85% of
Australia’s public
hospitals, and to 17 of
the 19 medical
schools nationwide.

o Working to he
five states in E

more informe
diagnostic anc
decisions for t
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Vision de conjunto
Nuestros socios

By working in partnership, we can make a

difference.
American
A Diabetes
- Association.
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MEDICAL JOURNAL EDITORS
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You can trust us to help make your title a

leader in its specialty.

Society of
Neurolnterventional
Surgery

. The Royal College of
Emergency Medicine

&

58% of our indexed journals are in the top quartile.

BRITISH SOCIETY OF
GASTROENTEROLOGY

MEDICAL
ETHICS

IMPACT IMPACT IMPACT IMPACT IMPACT
FACTOR FACTOR FACTOR FACTOR FACTOR
1.529 12.811 16.658 6.557 8.272

No.1 No.1 No.2 No.2

No.3 /




EXCELLENCE
COMMISSION

Health Education South West

FROM THE AMERICAN PEOPLE U C I_ Pa rt n e rs o The

Academic Health Science Partnership Hea"h
Foundation
East London m Inspiring

NHS Foundation Trust “‘g Improvement
Faculty of IMSS ASC@

Medical LeaderShip American Society of Clinical Oncology
and Management

Making a world of difference in cancer care

%4 UNIVERSITY OF
o SASKATCHEWAN
Nottingham University Hospitals INHS m

NHS Trust College of Medicine

Health Education East Midlands



Publicaciones

One of the world’s
most cited general
medical journals.

In the last year, 36 million
unique users accessed our

Journals journals online, generating
BM 54 million page views.

Nearly half of our 70+ indexed
journals rank within top 10 of
their category.

thebmyj | &
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OPIOIDS IN AMERICA
An epidemic of harm

58% of our indexed journals are in the top quartile.

MEDICAL
ETHICS
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IMPACT IMPACT IMPACT IMPACT IMPACT
FACTOR 1.529 FACTOR 12.811 FACTOR 16.658 FACTOR 6.557 FACTOR 8.272

No.1 No.1 No.2 No.2 No.3
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Tendencias

* Acceso

« Grandes datos

* Preimpresiones

* Redes de intercambio de contenidos

* Partes interesadas
(por ejemplo, financiadores)
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Tech Trends 2022

QFEN SCIENCE
ARNg GDPR:
+ Includes all resaarch afafacts Gt = Wil it take all
= Eurcpesn Open Scenoe Clowd |EDSC) i development resources?
* May change marketing
A . fundamentally
t"""'_"“f“"" = Impact on user data
: Data Analytics analytica
& o ereich, * What does it do to the
L LK inberface?

METRICS:
= Mew
= Measur

4 : ' A : " i : F‘uhli' hing
EASY ACCESS I AR qab, , - o
* Single Sign-on Fiakd : st [T

* Transparent L pere 1 g9 prhet 214 € User Oriented

* Complexity of 1D Managerment .......-.m':'_ . ripeg, Fub!lfhmg
+ Simngle Business Mo s i

* RAZ1

RESEARCH DHTA:
Hach e writes 009 » = Who funds the |r|Fra=strurtura
Will it all be G 5 What will pay for?
Complabe plalh g " at will funders pay for?
i 5 o « FAIR Data
% Tech Takes , = Persistent I0's
= Data Management Flans

..
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in Asiz

Entering The Al Era it robust and fast
Creative Humans &
Smart Machines
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Vision General/Agenda del Taller

DIA UNO

* 16:45 - 17:30 Revision por pares—el panorama cambiante

«17:30-17:45 Receso

« 17:45-18:30 Estrategia de revistas - Atraer la mas alta calidad de
articulos

* 18:30-19:15 Preimpresiones y Revistas: Adaptacion al cambiante
panorama de la investigacion clinica

* Preguntas y Respuesta—
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Vision General/Agenda del Taller

DIA DOS

* 16:00- 16:45 Métricas de revistas y factor de impacto - Como evaluar su
revista

* 16:45- 17:30 Cuestiones éticas - Participacion de los pacientes

*17:30-17:45 Receso

*17:45-18:30 Acceso Abierto y Nuevos Modelos de Negocio

* Mercadeo de revistas - Alcanzando nuevas audiencias y medios sociales

* Preguntas y Respuesta

BM]
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